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industry statistics

dealer-to-pUblIc
SEPT ‘10 SEPT ‘09 % DIFF MARKET SHARE

Whangarei 504 500 0.80 23.9

Auckland 5113 5090 0.45 28.0

Hamilton 1381 1289 7.14 31.6

Thames 186 179 3.91 30.6

Tauranga 867 821 5.60 30.9

Rotorua 244 271 -9.96 28.1

Gisborne 183 182 0.55 33.3

Napier 439 548 -19.89 25.1

New Plymouth 453 460 -1.52 32.3

Wanganui 142 183 -22.40 24.8

Palmerston North 705 726 -2.89 31.7

Masterton 163 171 -4.68 33.1

Wellington 1298 1237 4.93 30.5

Nelson 296 321 -7.79 25.9

Blenheim 173 152 13.82 32.6

Greymouth 98 83 18.07 33.6

Westport 18 22 -18.18 15.4

Christchurch 1749 1905 -8.19 31.1

Timaru 196 241 -18.67 31.8

Oamaru 81 61 32.79 33.2

Dunedin 603 696 -13.36 28.9

Invercargill 412 471 -12.53 33.0

ToTAl 15304 15609 -1.95 29.3

pUblIc-to-dealer
SEPT ‘10 SEPT ‘09 % DIFF

Whangarei 244 238 2.52

Auckland 3785 3691 2.55

Hamilton 1066 1034 3.09

Thames 96 67 43.28

Tauranga 541 597 -9.38

Rotorua 144 131 9.92

Gisborne 129 112 15.18

Napier 291 370 -21.35

New Plymouth 258 266 -3.01

Wanganui 115 107 7.48

Palmerston North 584 749 -22.03

Masterton 98 113 -13.27

Wellington 983 907 8.38

Nelson 214 228 -6.14

Blenheim 112 119 -5.88

Greymouth 58 47 23.40

Westport 2 3 -33.33

Christchurch 1446 1626 -11.07

Timaru 130 142 -8.45

Oamaru 14 16 -12.50

Dunedin 502 549 -8.56

Invercargill 313 370 -15.41

ToTAl 11125 11482 -3.11

total-to-pUblIc
SEPT ‘10 SEPT ‘09 % DIFF

Whangarei 2112 2176 -2.94

Auckland 18255 18259 -0.02

Hamilton 4364 4122 5.87

Thames 607 602 0.83

Tauranga 2807 2683 4.62

Rotorua 869 983 -11.60

Gisborne 549 547 0.37

Napier 1748 1832 -4.59

New Plymouth 1403 1436 -2.30

Wanganui 573 631 -9.19

Palmerston North 2226 2231 -0.22

Masterton 493 533 -7.50

Wellington 4257 4306 -1.14

Nelson 1145 1181 -3.05

Blenheim 530 555 -4.50

Greymouth 292 268 8.96

Westport 117 116 0.86

Christchurch 5615 6143 -8.60

Timaru 617 688 -10.32

Oamaru 244 224 8.93

Dunedin 2085 2190 -4.79

Invercargill 1249 1321 -5.45

ToTAl 52157 53027 -1.64

pUblIc-to-pUblIc
SEPT ‘10 SEPT ‘09 % DIFF

Whangarei 1608 1676 -4.06

Auckland 13142 13169 -0.21

Hamilton 2983 2833 5.29

Thames 421 423 -0.47

Tauranga 1940 1862 4.19

Rotorua 625 712 -12.22

Gisborne 366 365 0.27

Napier 1309 1284 1.95

New Plymouth 950 976 -2.66

Wanganui 431 448 -3.79

Palmerston North 1521 1505 1.06

Masterton 330 362 -8.84

Wellington 2959 3069 -3.58

Nelson 849 860 -1.28

Blenheim 357 403 -11.41

Greymouth 194 185 4.86

Westport 99 94 5.32

Christchurch 3866 4238 -8.78

Timaru 421 447 -5.82

Oamaru 163 163 0.00

Dunedin 1482 1494 -0.80

Invercargill 837 850 -1.53

ToTAl 36853 37418 -1.51
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autofile is the voice of the auto industry 
Delivered twice per month to motor vehicle dealers, shipping companies, customs 
agents, finance and insurance companies, as well as any supplier, association or 

government agency with an interest in the auto industry.

Editorial Profile 

Having served the industry for over 24 
years, autofile has a proud history as the 
voice of the auto industry. Published twice 
per month it highlights the major issues of 
concern to the motor industry, as well as 
items of general interest relating to the new 
and used vehicle import trade. autofile aims 
to provide the information that automotive 
trade companies and related organizations 
want and need to know. 

A major feature of autofile is the analysis of 
sales statistics – of new and used vehicles, 
including cars, light commercials and 
motorbikes.

The magazine is required reading for anyone 
associated with the motor trade. 

Reader Profile
The majority of autofile readers are 
vehicle sales professionals. Whether 
they’re sales people, finance and 
insurance manager or the dealer 
principal, the reader wants to be kept 
informed about all aspects of the 
auto industry. The readership is not 
confined to those directly in the trade, 
with importers, finance companies and 
insurers, motor vehicle associations and 
government departments also making 
up part of the autofile’s readership.

Advertising
autofile and its supplements are read 
by the decision makers in the auto 
industry, so is the perfect environment 
for you to get your message across to 
the people who shape the industry.

autofile is a highly respected 
publication that carries real weight in 
the trade. 

The opportunity to backup advertising 
with editorial exists and this has 
proved to be a very successful way for 
advertisers to reinforce their message 
to this targeted market.
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GST sting for dealers
CAR DEALERS around the 

country will be out of pocket if 

the Government announces a GST 

rise in next week’s Budget. 

When Prime Minister John Key 

released details of a tax package in 

February, he announced that the 

Government is considering a 2.5% 

GST increase. 

Having campaigned on a 

platform which did not include 

a GST increase, National copped 

flack over the news. But the early 

announcement means there will 

be no surprise come May 20. 

According to BNZ economist 

Gary Steel, the GST increase will 

come into effect from October 

1, since the start of the next tax 

year, April 1, lies in an election 

year. Any sooner would not give 

businesses sufficient time to 

prepare for the change-over. 

With input credits being paid 

at the time a vehicle is delivered, 

stock purchased at the current 

rate, but sold after the rise, will 

incur a larger than usual GST cost 

for traders. 

An overnight change will 

result in a one-off loss for 

dealers, based on the percentage 

difference between the input and 

output credit, a loss which will 

either have to be absorbed, or 

offset by raising prices. 

A car purchased for $10,000 

results in an input credit of $1111. 

If that car was sold for $13,000 the 

GST portion is $1444, leaving the 

trader with $333 of GST to be paid. 

A car purchased for $10,000 

at the current GST rate but sold 

after the rise to 15% for the same 

amount, will contain GST of 

$1696. This will leave the dealer 

with a $585 GST bill. 

By comparison, a car 

purchased for $10,000 after the 

rise will contain an input credit of 

$1304, and when sold will leave a 

GST bill of $385, a $42 difference, 

CAR DEALERS are continuing to 

experience steady growth, with 

new car sales in April 30% above 

April 2009 sales. 

While April is traditionally a slow 

month for new dealers, Perry Kerr, 

of the Motor Industry Association, 

believes that the normal 

circumstances may not apply.

“Historically April is a slow 

month because it follows the year 

end,” says Kerr.

“In the past this was more 

significant because businesses 

received six months depreciation, 

now you only get a month. 

Businesses also traditionally 

tended to use up money allotted 

for vehicle purchases before the 

year end.

“However I think that is not as 

relevant, certainly over the last 12 

to 18 months with the downturn 

we’ve had, as companies have 

taken out money they’ve set 

aside for the purchase of cars 

because of the crisis.” 

While the Easter break and 

school holidays still have an 

impact, the number of sales 

presents a signi� cant improvement 

over last year. The year-to-date 

comparison with 2009 shows that 

new car sales are ahead by 2383 

units, or 14%. 

Kerr believes that there is 

some demand from businesses 

that extended leasing 

agreements during the downturn.

“People that were on a three-

year cycle pushed them out,” he 

says. “There’s going to be some 
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Synthetic gases – to ETS or not?

EnErgy EfficiEncy 
Conservation Authority (EECA) have completed an October survey of dealers compliance with Vehicle Fuel Economy Labelling (VFEL) requirements. 

It’s the fourth such survey since the scheme was introduced, and focus this time was on 
dealers selling used imports. 

Terry Collins, manager products, says the first three surveys focussed on new 
vehicle dealers, knowing 
that there would be higher compliance from new car and franchise dealers, in part because of the strong support they get from their franchisors.“Franchises have systems in 

place for producing the reports and producing the labels, as well as the expectation of the motor companies themselves that dealers will comply with all the relevant requirements. Plus we also knew that they had the information for all their vehicles.” 
During the last 6 months 

Ministry for the 
Environment (MfE) recently held a workshop in Auckland, designed to inform dealers and distributors about their obligations as importers of synthetics gasses.

Attendance was sparse, perhaps an indication of the industry’s apathy. Many dealers and importers who didn’t attend later expressed cynicism about learning about a new reporting system, questioning whether it will actually be implemented. 

Indeed, MfE have announced that they are reviewing the policy setting for synthetic gasses as a part of the general ETS review, to consider whether alternate mechanisms should be used. This could involve a one-off levy at the border at the time of import, which the motor vehicle industry had originally lobbied for. 
MfE officials says work is starting on synthetic gasses now, which will include 

consulting with the motor vehicle industry.  

However the work on 
synthetic gasses is likely to be bundled into the wider ETS review, which begins early next year and will be completed in December 2011, after the General Election. 

That would mean any 
changes to the synthetic gas policy won’t come into effect until 2012, after the mandatory reporting period begins.  

Officials aren’t giving any firm indication of what can be expected from the review, but there remains a good chance 

that mandatory reporting will come into effect, only to be scrapped months later. 
Dougal Morrison, Motor Trade Association’s Advocacy and Training Manager, is 

hopeful that the synthetic gas policy will be reviewed prior to and outside of the full ETS review.
However he recognises that the scenario of mandatory reporting to begin in 2012 only to be discontinued is a possibility, calling that 

outcome illogical. 
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Car sales - September 2010

Biggest increases/Decreases By town year-on-year 

(septemBer ’10)

Biggest Increases

 New 
 Used 

Oamaru 533.3% Whangarei 41.1%

Greymouth 466.7% Oamaru 38.9%

Westport 133.3% Napier 28.9%

Smallest Increases

 New 
 Used 

Wanganui 13.7% Blenheim 41.7%

Invercargill 10.4% Westport 20.0%

Christchurch  0% Nelson 2.1%

Used Imports passenger sales In aUckland, WellIngton, chrIstchUrch
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Around the country
Car sales - October 2010

New Plymouth
NEW: 68    2009: 78     12.8%

Used: 115    2009: 99      16.2%

Auckland

NEW: 3116    2009: 3288     5.2%
Used: 3445    2009: 2935    17.4 %

Hamilton
NEW: 246    2009: 249     1.2%
Used: 423    2009: 392      7.9%

Wanganui
NEW: 40    2009: 33     21.2%

Used: 45    2009: 27      66.7%

Whangarei
NEW: 116    2009: 73     58.9%
Used: 118    2009: 126      6.3%

Thames
NEW: 33    2009: 39     15.4%
Used: 53    2009: 37      43.2%

Tauranga
NEW: 140    2009: 148     5.4%
Used: 291    2009: 241      20.7%

Rotorua
NEW: 25    2009: 35     28.6%
Used: 79    2009: 48      64.6%

Palmerston North
NEW: 107    2009: 119     10.1%
Used: 164    2009: 119      37.8%

Dunedin
NEW: 102    2009: 111     8.1%
Used: 170    2009: 156      9.0%

Invercargill
NEW: 44    2009: 45     2.2%
Used: 81    2009: 77      5.2%

Wellington
NEW: 424    2009: 391     8.4%
Used: 577    2009: 568      1.6%

Oamaru
NEW: 7    2009: 6     16.7%
Used: 9    2009: 18      50.0%

Gisborne
NEW: 23    2009: 29     20.7%
Used: 41    2009: 24      70.8%

Masterton
NEW: 23    2009: 34     32.4%
Used: 30    2009: 27      11.1%

Timaru
NEW: 25    2009: 32     21.9%
Used: 72    2009: 58      24.1%

Napier
NEW: 99    2009: 107     7.5%
Used: 165    2009: 124      33.1%

Christchurch
NEW: 1147    2009: 779     47.2%
Used: 882    2009: 762      15.7%

Blenheim
NEW: 27    2009: 35     22.9%
Used: 26    2009: 21      23.8%

Nelson
NEW: 39    2009: 41     4.9%

Used: 135    2009: 153      11.8%

Westport
NEW: 3    2009: 1     200.0%

Used: 8    2009: 7      14.3%

Greymouth
NEW: 12    2009: 7     71.4%

Used: 29    2009: 25      16.0%

Total New Cars
5866 2009: 5680   3.3%

Total Used Cars
6958 2009: 6044   15.1%

NZ SALES OFFICE
Telephone: +64 9 257 0050

Email: atnz@autoterminal.com

NZ CUSTOMER SERVICE CENTRE

Telephone: +64 9 257 0070
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Our premium online service.    SIGN UP FOR FREE!
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seven day right of return. 

✓  Hundreds of vehicles! Two shipments each month.

✓  Get the best prices, based on Japan direct pricing, in $NZD. 

✓  View a wider range of vehicles, including AutoTerminal’s 

in-transit and unshipped vehicles.

BECOME A MEMBER AND ENJOY THESE EXCLUSIVE BENEFITS:

✓  We are New Zealand owned and operated, and off er a full New Zealand-based support service.
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pent-up buying demand, because 

if you have a traveller doing 

100,000 or 120,000km, you can 

defer replacing that vehicle for 

only so long.

“And if you’ve pushed that 

vehicle out to 140,000km you’re 

going to need to replace it sooner 

rather than later. And for those 

that have a salary package or for 

the managing directors, they’re 

going to want to be seen to have 

the new car; it gets back to the 

status issue.”

Kerr is happy to see the market 

coming out of last year’s low.

“Growth-wise we aren’t 

predicting huge numbers, 

probably only 10% on last year. 

Certainly the 30% for April was 

much higher than I anticipated. 

Overall we’re still only at about 

12%, so we’re not seeing any large 

increases, but we’re seeing a slow 

build-up in the market again.” 

However as a consequence of 

the slowdown, some dealers are 

experiencing shortage of stock, 

says Kerr.

“Stock levels of car companies 

are at their lowest levels we’ve 

seen in 30 years of monitoring. 

Certainly the car companies here 

have cut back on their stock, 

and that I understand is causing 

problems for some people who 

want a particular vehicle in a 

particular colour. 

“If dealers are confident that 

the market has got back to some 

stability, we’ll see stock levels 

picking up. Car companies have 

been saying that this year will 

be a slow climb out of the hole. 

Certainly we think 2011 will be 

better than 2010, because it’s 

election year, you’ve got the 

Rugby World Cup, and a lot of 

other things happening that will 

stimulate the market.” 

The NZTA figures show that 

the used vehicle market began 

its recovery earlier than the new, 

with sales beginning to grow 

late last year. April registrations 

of used imports were 48% 

above 2009, and year-to-date 

registrations are up 43% on 2009. 

Kerr believes that the used car 

numbers signal market stability.

“Looking at their numbers, 

they’re doing relatively well. 

Used cars are primarily private 

purchases, so that gives the 

indication that people are happy 

about where things are heading 

if they’re out buying a second-

hand car. It’s peoples’ perception, 

rather than money in the back 

pocket that leads to spending.” 

However house prices and 

house stability are an important 

factor in influencing peoples’ 

purchasing decisions, says Kerr.

Housing prices remain flat, with 

uncertainty about tax changes 

which will we be announced in 

next week’s budget.

“There are still a lot of 

uncertainties in that area, and the 

numbers show that the housing 

market isn’t picking up to the 

extent that the new car market has 

in the last two months,” adds Kerr.

Overall, the signs indicate 

that our economy is headed in 

the right direction. Consumer 

confidence remains strong, and 

business confidence is at its 

highest level in over 10 years. 

Figures recently released by 

Statistics New Zealand show 

that unemployment dropped 

in the March quarter from 7.1 

to 6%, the first drop since the 

December 2007 quarter. This is a 

particularly strong result, as this 

fall in unemployment occurred 

across the period where seasonal 

labour jobs and the Christmas 

rush comes to an end. 

With interest rates expected to 

be raised in the next few months, 

it looks as if the economy and car 

sales will continue to strengthen.  

 
See our stats pages for individual 

sales figures. Autofile will provide 

sector-specific coverage in the weeks 

in which no new stats are released. 
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Electrifying future for Porsche

new cars

Forget about petrol/electric 

hybrid or pure electric propulsion 

as simply being a way to lower 

emissions and the province of 

staid taxis and family cars: they 

can also spell high-performance 

excitement.
That’s the word from German 

supercar maker Porsche which is 

planning petrol/electric hybrid 

versions of each of its models, 

including the iconic 911.

They’ll follow the already on-

sale Cayenne hybrid SUV and the 

911 GT3 R Hybrid race car which 

combines two 60kW electric 

motors driving the front wheels 

with a petrol motor driving 

the rear and has already raced 

successfully.
In the wings are a hybrid 

version of the four-door 

Panamera sedan whch will 

combine a supercharged V6 with 

an electric motor and a limited 

production run of the 918 Spyder 

plug-in hybrid supercar.

Hybrid versions of the 911, 

Cayman and Boxster will follow.

Even more radically, Porsche 

will start testing three all-

electric versions of the Boxster 

early next year. It will use the 

Boxsters to gather data on drive 

components and battery systems 

for all-electric cars; the testing 

will also provide information on 

the infrastructure required for 

electric cars.
CEO Michael Macht says 

Porsche “will definitely be 

offering an electric sports car 

in future. But such a concept 

NissaN has gone for toned-

down and more conventional 

styling for its new Micra (March) 

which made its Australasian debut 

at last month’s Sydney motor show.

Gone is the bug-eyed, 

awkwardly-tall look of the old car, 

replaced by more cleanly-styled 

bodywork that is 85mm longer 

than its predecessor’s.

A lower centre of gravity 

combines with a wheel-at-each-

corner chassis layout to give the car 

greater stability. 

Nissan has yet to announce a 

New Zealand launch date for the 

new Micra which will be sold here 

in two specification grades, both 

powered by a 75kW 1.5-litre motor 

driving through an automatic 

gearbox. Fuel consumption is 

quoted at 6.6 litres/100km.

Standard on both models are 

Vehicle Dynamic Control, ABS anti-

lock brakes with Electronic Brake 

Force Distribution and Brake Assist, 

along with dual front, front side 

and curtain airbags. Three-point 

seatbelts are fitted to all five seats, 

with the front seatbelts including 

pre-tensioners. 

A multifunction Drive Computer 

and air-conditioning are standard, 

along with a unique digital 

anniversary reminder, remote 

entry, CD player, auxiliary input jack 

and steering wheel-mounted 

controls for the sound system. 

The higher-range Ti model adds 

the Nissan Intelligent Key and push-

button engine start/stop, climate-

control air-conditioning, 15-inch 

alloy wheels, and front foglights.

It also gets a bag storage bin 

on the front 

passenger’s 

seat. If that seat is 

unoccupied, the rear section of the 

seat squab can be flipped forward 

to provide a secure well for a bag 

or other small items. 

Nissan will build New Zealand, 

Japanese and Australian market 

Micras in Thailand.  

Micra loses its quirky look

only makes sense if it offers 

performance and a cruising range 

comparable to that of a sports car 

today.”
Porsche has already shown 

with the 918 Spyder that high-

performance can be achieved 

with a plug-in hybrid. It produces 

the equivalent of 600 horsepower, 

can hit 100km/h in 3.2 secopnds, 

yet returns fuel economy of up 

to three litres per kilometre. 

The car reportedly has lapped 

the Nurburgring faster than any 

production Porsche ever has.

The 918’s limited production 

run will be used to provide data 

and engineering information on 

how to develop hybrid versions 

of Porsche’s sports car range. A 

key factor will be overcoming the 

weight penalty incurred by the 

battery pack hybrid cars carry.

Porsche’s electrification drive 

is part of its commitment to the 

Porsche Intelligent Performance 

programme which aims to 

combine ultra high-performance 

with environmentally-friendly 

emission levels and low fuel 

consumption.
On a more prosaic level, both 

Toyota and Honda are reported 

to be taking petrol/electric 

technology into the small car 

sector for the first time with 

hybrid-powered versions of the 

new Yaris and Jazz.   

MediaKit-Jan2011
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industry statistics

New motorcycle sales by make 

MAKE
Sept ‘10 Market share YTD YTD Mrkt % Sept ‘09  

SUZUKI
86 17.4% 887 18.1% 128

HARLEY DAVIDSON 66 13.4% 490 10.0% 93

MOPED
59 12.0% 859 17.5% 129

HONDA
49 9.9% 465 9.5% 57

TRIUMPH
39 7.9% 370 7.5% 70

YAMAHA
38 7.7% 365 7.4% 58

BUELL
21 4.3% 37 0.8% 10

HYOSUNG
20 4.1% 155 3.2% 20

BMW
17 3.4% 114 2.3% 9

KAWASAKI
16 3.2% 184 3.7% 32

PIAGGIO
13 2.6% 122 2.5% 14

APRILIA
8 1.6% 56 1.1% 7

VMOTO
8 1.6% 67 1.4% 0

FACTORY BUILT
6 1.2% 154 3.1% 26

VESPA
6 1.2% 49 1.0% 10

KTM
5 1.0% 76 1.5% 13

KYMCO
4 0.8% 50 1.0% 0

OTHER
32 6.5% 409 8.3% 42

ToTAl
493 100.0% 4909 100.0% 718

Used motorcycle sales by make 

Make
Sept ‘10

Market 
share

Sept ‘09

HARLEY DAVIDSON 25 22.7% 29

HONDA
17 15.5% 32

SUZUKI
13 11.8% 14

KAWASAKI
10 9.1% 9

YAMAHA
9 8.2% 28

TRIUMPH
7 6.4% 13

VESPA
7 6.4% 4

BMW
5 4.5% 5

DUCATI
4 3.6% 13

APRILIA
3 2.7% 2

BUELL
2 1.8%

OTHER
8 7.3% 28

ToTAl
110 100.0% 177

while motorbike sales 

continue to trend upwards as 

the weather warms, the market 

as a whole remains considerably 

down on last year, with sales at 

their lowest in some years. 

Bob Boniface, general manager 

of BlueWing Honda, says roadbikes 

are one of the last segments to 

recover, while other areas of their 

business, including marine and 

trailer boats have started to pick 

up, while anything sold for use 

on farms, such as ATVs and two-

wheeled farm bikes, are actually 

going quite strongly. 

Boniface says that since 

in New Zealand there really 

is very little in terms of a 

commuter market, with most 

bikes purchased for recreation 

or hobby, and spending in that 

area has been very slow to 

come back. “Anything to do with 

discretionary expenditure on 

roadbikes, especially the toy sort 

of ones, is still very slow.”

The new ACC levies and 

registration costs are also not 

helping matters, says Boniface. “On 

a 100 cc scooter the registration is 

as much as 25% of the cost of the 

scooter. We’ve seen that market 

just absolutely stop dead since the 

levies went up.”  

However spring has seen a 

slight amelioration. “What we are 

finding is a slight improvement 

in the last couple of months, 

and what we are finding with 

individual dealers is that you get 

some great weather somewhere, 

a nice day, and the shop open on 

Saturday and Sunday, and all of a 

sudden they’re selling a few units. 

So people are starting to go out 

and have a look for toys again.”

Simon Meade, motorcycle 

sales manager at Suzuki sees 

a similar picture: “From where 

we sit the market is very soft. 

It’s a buyer’s market right at the 

moment, and there’s some very 

good pricing around.”

Meade says no one segment 

is performing better than any 

other. Sales are some of the worst 

they’ve seen in a long time, with 

a variety of factors responsible. 

“Because we’re a luxury purchase 

we’re very much in the category 

of a want to have rather than 

a need to have. When we saw 

petrol at above two dollars a litre 

commuters sold very well, but 

with petrol prices still under two 

dollars that part of the market is 

still reduced considerably.” 

“I think there will be a small 

uplift through the summer 

period as you usually get with the 

seasonality of roadbikes, but as 

for a general uplift that’s going to 

satisfy everyone’s requirements, 

I’d say that’s unlikely through the 

next 6-9 months, I think we’re 

going to have to wait for the 

summer of 2011 before we see 

any resurgence.”

Meade says that dealers 

are definitely suffering. “It’s 

the metro dealers that are 

struggling, the rural dealers still 

have a fairly strong string to their 

bow with ATV sales and off-road 

sales. The rural market is keeping 

things going, but I wouldn’t say 

it’s strong.”   

Motorcycle market remains soft

Roadbikes sales are still feeling the pinch
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shipping
Transport and compliancing

THE RECESSION is still taking a hit at businesses 

with a decrease in new and used commercials 

shipped here in August.

By the end of the � nancial year, the new 

commercial market was hovering at just below 

1200 but throughout winter the number of 

vehicles shipped into our ports have been at a 

frightening 500 and below.

Many businesses – both big and small – are 

holding onto their stock and having it serviced 

or repaired rather than replaced, hitting the 

import business hard.

For the used commercial market, 2009 is a 

year to forget. 

Statistics throughout the year have shown 

either no sales in the import truck arena or 

even in the negative – and that re� ects in the 

import business.

The drop below 100 used commercials 

imported in December 2008 continued through 

January with July and August the only months 

where � gures nearly pushed 200.

But with statements coming from the 

� nance sectors nationally and internationally 

that we’ve come through the worst of the 

recession, the remainder of 2009 may bring joy 

to used commercial dealers.  

Sad state for commercials

www.auto� le.co.nz
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PORTS OF AUCKLAND, New 

Zealand’s biggest container port, 

is getting an infusion of funds 

from its shareholder, the region’s 

investment company, of as much 

as $70 million, allowing it to repay 

debt and strengthen its balance 

sheet as earnings slide.

The port has issued 50 million 

$1 shares to Auckland Regional 

Holdings (ARH) and taken a loan 

from ARH for $20 million, the 

company says in a statement. Of 

the 50 million shares, the port has 

called 40 million and received the 

cash on September 4.

The recapitalisation follows 

a strategic review by the port, 

which is currently in talks with 

its banks to renegotiate its 

facilities. The port’s � nances 

have also been bolstered by the 

$40 million sale of Queens Wharf 

last month, with an accounting 

gain of $20 million to be 

recorded in its 2010 accounts.

The recapitalisation “puts 

in place an appropriate capital 

structure for these challenging 

times,” says Peter Casey, ARH’s 

chief operating of� cer.

“Many companies have been 

doing similar things” this year, 

he says.

The fresh funding is likely 

to stoke criticism that Ports of 

Auckland relies on the region’s 

ratepayers to prop up its � nances 

while rivals such as publicly listed 

Port of Tauranga must manage its 

balance sheet in the full glare of 

the NZX’s disclosure rules.

ARH, which answers to the 

Auckland Regional Council, has over 

$1 billion of assets, and can fund the 

new capital to the port company 

from its own means, says Casey. 

Ports of Auckland’s net debt stood 

at $348 million at June 30, down 

from $355 million a year earlier.

The port’s annual net pro� t 

tumbled to $5.4 million from a 

year-earlier $21.1 million, with 

about $10 million of the decline 

made up of write-downs on 

investment property and its 

Northland Port Corp. shares to 

comply with international � nancial 

reporting standards.

Excluding the adjustments, 

normalised earnings fell to 

$15.7 million from $22.3 million. 

Revenue from port operations fell 

3.5 per cent to $163 million.  
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Port issues $50m in new shares

PORTS OF AUCKLAND FINDS PROFIT DOWN, SAYS THE NEW ZEALAND HERALD.
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Supplements
4 Media Limited, the publishers of autofile, 
also produce supplements that cater for the 
following segments as they relate to the 
auto industry:

Finance and Insurance
News, statistics and analysis relating directly 
to the auto industry finance and insurance 
sector.

Shipping and Compliance
Shipping is a vital component of the new and 
used-vehicle import industry. This supplement 
provides valuable information regarding 
shipping and the compliance industry it feeds.

IT and business Systems
IT is an important part of any modern 
business and cars are no exception. The 
supplement keeps readers up to date with all 
of the latest IT and business systems relating 
to the auto industry.
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